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Time Poverty and Consumer Behavior
To understand consumer behavior, it is important to have a comprehensive understanding of the factors that influence the same. Among the factors that influence consumer behavior is time poverty. Time poverty can be explained as having no choice but to work long hours. Often, the individual is forced to work long hours because he/she is monetary poor or risk being so if he/she was to reduce the said working hours (Solomon, 2019). This therefore means that being time poor is caused by two factors. One, the individual lacks adequate time for rest and leisure once all work is complete. Secondly, the individual lacks the ability to reduce associated working time without compromising his/her financial wellbeing. 
Considering the above, it is only inevitable that time poverty will influence one’s purchase decisions. In essence, the individual will try and not waste money on unnecessary things considering the struggle they go through in the quest to find and save money (Kalenkoski & Hamrick, 2013). Wasting money means that they will have to work even more time to recover and save more, a task that can be increasingly frustrating. 
I experience time poverty in different areas of my life. One of the relevant ways in which I experience time poverty is that I have to attend school and at the same time find time for work to earn some money to cover certain essential expenses in my life. Basically, I have no time for leisure because any slip will have me jeopardizing my future. As such, I tend to purchase only the products that will benefit me through this journey such as reading materials, clothes and food. I rarely have enough to save for leisure such as acquiring a PS5. Based on my immediate needs, I found that the marketing of the products appealed to my time impoverished needs. For instance, working long hours meant that I rarely have time to prepare food and as such found myself attracted to first foods.Top of For
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